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U Professor Jean-Louis Briaud is President of ISSMGE,
the International Society for Soil Mechanics and Geotechnical

Engineering and Buchanan Chair Professor at Texas A&M
University. He recently travelled to Moscow,
Russia (7-10 June, 2010) to visit with geotechni-
cal engineers and participate in the International
Conference on Geotechnical Challenges in
Megacities. The conference was organized with
The ISSMGE pgrticipation of several ISSMGE Technical com-
mittees on “Deep Foundations”, on
Pre-eminent professional “Underground Construction in Soft Ground”, on
) “Engineering Practice of Risk Assessment and
body representing the Management’, on “Soil-Structure Interaction”,
interests and activities of and on “Geotechnical Infrastructure for Mega
Engineers, Academics and [l  Cities and New Capitals’. At the conference he
Contractors all over the delivered a lecture on Excavation Support Using
world that actively Deep Soil Mixing and visited with many practic-
participate in ing engineers. A series of meetings took place between Pro-
geotechnical engineering. fessor Briaud and various dignitaries including the Director of
NIIOSP, Professor Petrukhin, the President of the Russian
Society for Soil Mechanics and Geotechnical Engineering,
Professor llyichev. Technical visits were organized by Profes-
sor llyichev at several geotechnical projects including the Bol-
choi Theater renovation.
On the lighter side, Professor Briaud took time off to
visit Red Square and the Kremlin with his colleagues Profes- ~ (Abevel Fromeftio iaht, Profs. Petnitin, Braud,
sor Petrukhin and Dr. Kolybin.
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For Immediate

Inside Story Headline

This story can fit 150-200
words.

One benefit of using your news-
letter as a promotional tool is
that you can reuse content
from other marketing materials,
such as press releases, market
studies, and reports.

While your main goal of distrib-
uting a newsletter might be to
sell your product or service, the
key to a successful newsletter
is making it useful to your read-
ers.

A great way to add useful con-
tent to your newsletter is to
develop and write your own
articles, or include a calendar

Inside Story Headline

This story can fit 100-150
words.

The subject matter that ap-
pears in newsletters is virtually
endless. You can include sto-
ries that focus on current tech-
nologies or innovations in your
field.

You may also want to note busi-
ness or economic trends, or
make predictions for your cus-
tomers or clients.

Inside Story Headline
This story can fit 75-125 words.

Selecting pictures or graphics is
an important part of adding
content to your newsletter.

Think about your article and
ask yourself if the picture sup-
ports or enhances the message
you're trying to convey. Avoid
selecting images that appear to
be out of context.

Microsoft Publisher includes

of upcoming events or a special
offer that promotes a new prod-
uct.

You can also research articles
or find “filler” articles by ac-
cessing the World Wide Web.
You can write about a variety of
topics but try to keep your arti-
cles short.

Much of the content you put in
your newsletter can also be
used for your Web site. Micro-
soft Publisher offers a simple
way to convert your newsletter
to a Web publication. So, when
you're finished writing your
newsletter, convert it to a Web
site and post it.

If the newsletter is distributed
internally, you might comment
upon new procedures or im-
provements to the business.
Sales figures or earnings will
show how your business is
growing.

Some newsletters include a
column that is updated every
issue, for instance, an advice
column, a book review, a letter
from the president, or an edito-

thousands of clip art images
from which you can choose and
import into your newsletter.
There are also several tools you
can use to draw shapes and
symbols.

Once you have chosen an im-
age, place it close to the article.
Be sure to place the caption of
the image near the image.

Page 2

rial. You can also profile new
employees or top customers or
vendors.
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Microsoft

Primary Business Address

Your Address Line 2

Your Address Line 3

Your Address Line 4

Phone: 555-555-5555

Fax: 555-555-5555

E-mail: someone@example.com

Your business tag line here.

A

Organization

Back Page Story Headline

This story can fit 175-225
words.

If your newsletter is folded
and mailed, this story will
appear on the back. So, it's a
good idea to make it easy to
read at a glance.

A question and answer ses-
sion is a good way to quickly
capture the attention of read-
ers. You can either compile
questions that you've re-
ceived since the last edition
Or you can summarize some
generic questions that are
frequently asked about your
organization.

A listing of names and titles
of managers in your organiza-
tion is a good way to give your

This would be a good place to insert a short paragraph
about your organization. It might include the purpose of
the organization, its mission, founding date, and a brief
history. You could also include a brief list of the types of
products, services, or programs your organization of-
fers, the geographic area covered (for example, west-
ern U.S. or European markets), and a profile of the

types of customers or members served.

It would also be useful to include a contact name for
readers who want more information about the organi-

zation.

newsletter a personal touch.
If your organization is small,
you may want to list the
names of all employees.

If you have any prices of stan-
dard products or services,
you can include a listing of
those here. You may want to
refer your readers to any
other forms of communica-
tion that you've created for
your organization.

You can also use this space
to remind readers to mark
their calendars for a regular
event, such as a breakfast
meeting for vendors every
third Tuesday of the month,
or a biannual charity auction.

If space is available, this is a

We’re on the Web!
example.com

good place to insert a clip art
image or some other graphic.

Caption describing pic-
ture or graphic.



